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FRANK & NICOLE urso

In the quaint beach town of Centerport, New York, a
digital media production company is making its mark.
Co-founded by Frank and Nicole Urso, Dynamic Media
Solutions specializes in providing high-quality photogra-
phy, videography, floor plan renderings, 3D Matterport,
and drone solutions to its clients. With a boutique-like
approach, DMS has established itself as a reliable and

personable service provider in the industry since 2017.

“Real estate photography and marketing are constantly
changing and shaped by technological advancements,”
Frank points out. “We are ready to work and embrace
these trends with our customers and use these advance-
ments and changes to highlight their properties and set

Picture-Perfect Service

them apart from the crowd.”
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For Frank, the roots of his passion for real estate
photography can be traced back to his childhood.
Growing up in a family deeply involved in the

real estate business, he witnessed firsthand the
importance of customer service and the impact of
quality photography and marketing. After join-
ing his parents’ brokerage for a few years in the
early 2000s, Frank discovered his true calling and
dedicated himself to honing his skills in real estate

photography and marketing,.

Nicole’s journey to co-founding DMS was guided
by her parents’ values of education, compassion,

and hard work.

Frank Urso’s love of real estate photography began in
childhood as he watched his parents and their real estate
business, later joining their brokerage.

“My parents have always instilled that educa-
tion, compassion, and hard work are the basis
for success, and since I was young, my mom has
told me, ‘We are architects of our destiny,” and it
has truly been the cornerstone for my life deci-
sions.” That motto was passed down to her from
her maternal grandfather, Nicole explains. “We
make our consequences in life, and as I evaluate

anything, those words inspire me.”

With familial support behind her, Nicole
embarked on an academic path that led her to
obtain a bachelor’s degree in accountancy and a
master’s in taxation from St. John’s University.
Her diverse work experience, ranging from
prestigious firms like Deloitte, LLP, to small
accounting firms, provided her with invaluable

insights into various business aspects.

“In order to stay ‘dynamic,” I learned we must adapt to
constant change. We grow through creativity, progress
and innovation while integrating honesty, integrity
and business ethics into all aspects of our business,”
she emphasizes. “I focus on the customer service and
billing, and Frank stays in his technical lane, shooting

videos and photos, so it works.”

BLUEPRINT FOR SUCCESS

The convergence of Frank and Nicole’s experiences
and aspirations led them to begin an entrepreneurial
adventure together. With their combined expertise and

a shared vision, the couple laid the blueprint for DMS.

“We created a vision and laid out a plan that best suits
us, from a personal and business perspective, and our
customers using our creed and staying ‘dynamic’ as our
foundation,” Frank beams. “It also gives us incredible

pride to nurture and watch the business grow.”

However, the dynamic duo is quick to point out their
success wouldn’t be possible without communica-
tion, collaboration, and the unwavering support of

their families.

Dynamic Media Solutions was founded by Frank and Nicole Urso in 2017.

WE BELIEVE IN TREATING OUR CUSTOMERS
WITH THE VERY SAME CARE AND RESPECT WE
WOULD WANT FOR OURSELVES.
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“We feel fortunate that our experiences FAMILY IN FOCUS

and beliefs were aligned at the right time When they’re not busy

to start the blueprint for Dynamic Media in the office or on photo

Solutions from an entrepreneurial and shoots, Frank and Nicole

operational standpoint,” Nicole affirms. Urso enjoy spending as

“Most importantly, our families and young much time as they can with

sons — ages 5 and 2 — provide us with their young sons, Frankie

the love and support that drives us daily.” (5) and Sebastian (2). _ —
Six years later, the Ursos’ passion for their “They are still small and : - _ % 5 !
craft and commitment to their clients still demand attention, so we - -3 ! a " -
shines through in every aspect of their love giving it to them and e i ;

business. Frank reflects on the couple’s sharing experiences, such

unique approach, stating, “We believe that as going to our beach, the

love, respect, compassion, and collabora- museum, parks, the library,

tion are the pillars that hold our personal and going away on vacation

and professional lives together. These prin- with them because we know

ciples drive our interactions with clients, it means the world to them,”

ensuring that every project receives the says Frank.

utmost care and attention to detail.”

AHEAD OF THE DIGITAL CURVE
As they navigate the ever-evolving land- ‘

scape of digital media production, Frank

and Nicole are constantly scanning the
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horizon for new features, innovations and
technology, such as adopting the latest

Al tools in the Adobe editing software

to continue to deliver high-quality and
consistent media. Frank was also one of
the first on Long Island to obtain legal
certification from the Federal Aviation
Administration under part 107 to oper-
ate drones commercially, adding a new
dimension to their services. By incorpo-
rating innovative technologies and staying
up-to-date with industry trends, the Ursos
ensure that DMS remains at the forefront
of the market.

“As a child, I noticed changes when my
parents started in the ‘90s and opened
their brokerage. My parents were using
a catalog resembling a phonebook with
property listings that included drive-by
photos,” Frank recalls. “In the early
2000s, when my passion for real estate
photography started to set in concretely,
I felt digital photography and websites
showcasing listings became very import-

ant for marketing.”

“Nowadays, photography

on the MLS is the minimum
acceptable in most circum-
stances,” he continues. “But
if you want to make the
listing stand out, videos such
as walkthroughs, or drone
videos, drone photography,
floor plans, 3D tours, and
single property websites that
track activity may also be
needed, especially for high-

end listings.”

As the market continually
shifts, Frank and Nicole have a
positive outlook for their busi-
ness. Frank notes the couple
had a steady winter season and
is currently “slammed” with up
to four or five photo shoots per
day, per photographer. With
each new project, the Ursos
continue to refine their craft
while remaining dedicated

to building lasting relation-

ships with their clients and

delivering exceptional results.
As DMS grows and adapts to
new technology, the Ursos say
they are forever committed to
guiding the company with their
shared vision and fueled by

their love for what they do.

“With over 26 years of com-
bined experience in the indus-
try we know how important
each and every job is,” Nicole
concludes. “We believe in
treating our customers with

the very same care and respect

we would want for ourselves.” .
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To inquire how Dynamic Media [ ==
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Solutions can help you showcase *

your unique property, please visit
www.dynamicmediasolutions.com
or give them a call at 631-923-1464.

DYNAMIC

MEDIA SOLUTIONS
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